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General 
 
The purpose of this document is to describe DOC's principles related to Corporate Social 
Responsibility (CSR), the operating strategy for implementing responsible operations, and the 
measures taken and planned. DOC's sustainability and corporate responsibility strategy also covers 
the operations of its subsidiary, MultiCom Software Oy, which it owns 100%. 

Digital Office Company Oy (DOC) was founded in 1996, and its subsidiary MultiCom Software Oy 
(MCS) in 1991. DOC is a Finnish company specializing in the management of digital documents and 
office automation solutions, as well as safeguarding companies' digital information. The company 

has offices in Espoo, Hämeenlinna, Lahti and Lappeenranta. As an ICT sector operator, we help 
organizations manage document production and practices, transition to paperless processes, 
improve information security, and operate in a more environmentally friendly way. 

This document contains the following sections: 

• Environmental responsibility (sustainability strategy) 

• Social, ethical and economic responsibility (CSR) 

• Calculation of Digital Office Company Oy's carbon footprint 
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Sustainability strategy 
 

The goal of DOC's sustainability strategy is to support Finland's carbon neutrality target by 
reducing the carbon footprint of our own operations and promoting the circular economy. In 
addition, we develop services and solutions that enable our customers to reduce their own carbon 
footprint and advance their own sustainability goals. We call this DOC's carbon handprint. 

The sustainability strategy focuses on three areas: 

• Improvements to internal operations (carbon footprint) 

• Customer-oriented ecological services (carbon handprint) 

• Promoting responsible ICT operations (awareness, communication) 

The strategy is actively monitored by the management team, and employees are encouraged to 
bring forward development ideas. One of the most successful ideas branded as Retoner — a 
recycling program based on redistributing returned supplies from multifunction devices — 

originated from an employee's suggestion and innovation. 

 

Why a sustainability strategy 

Environmental friendliness and sustainability are key concerns for many organizations today. 
Striving for carbon neutrality slows global warming and reduces its harmful consequences, such as 
extreme weather events, rising sea levels and the destruction of ecosystems, since carbon dioxide 
emissions are a key driver of climate change. Finland has set itself the ambitious goal of achieving 
carbon neutrality by 2035, meaning we aim to reach the target 15 years earlier than the EU as a 
whole. 
 
DOC's sustainability strategy is to help Finland achieve its carbon neutrality target by reducing the 
carbon footprint of its own operations, promoting recycling, and thereby helping to curb the 
overconsumption of the planet's natural resources. In addition, we develop, produce and deliver 
services and solutions that enable our customers to reduce their own carbon footprint and achieve 
their own sustainability goals. 
 
We continuously develop our carbon handprint together with our principals as well as 
independently in relation to our own service offerings. DOC's sustainability program was founded 
and launched in 2023 and is regularly monitored and developed by the company's management 
team. Staff are encouraged, in quarterly staff reviews, to propose new sustainability practices and 
innovations for implementation. 
 
  



 

The three focus areas of the sustainability strategy 
 
 
1 - Carbon footprint 
 
Developing and changing our own operations and practices to be more environmentally friendly 
and move toward carbon neutrality, supporting the goal set by the Finnish state. We continuously 
seek new areas for change in line with the spirit of sustainability, and staff are encouraged to 
propose development ideas from their everyday tasks and areas of responsibility that help 
advance sustainability goals. 
 
Particular attention is paid to measures that save energy consumption and innovations that 
promote the recycling of natural materials. Our goal is to continuously develop and implement 
solutions in our own internal operations that can reduce our carbon footprint and/or promote the 
circular economy. 
 
Ecological development areas in our own operations (carbon footprint) 

The company has implemented several measures to reduce its environmental impact: 

• The entire company car fleet has been converted to fully electric.  

• Energy consumption in office premises has been optimized  

• Remote work is widely supported 

• Employees are offered a bicycle benefit 

• Offices follow comprehensive recycling and sorting practices 

At the end of this document there is a report, prepared by an external party based on common 
standards, on the level of our carbon footprint in 2026. 
 
 
2 - Carbon handprint 
 
For each business unit, we produce solutions and services for our customers that enable them to 
advance their own sustainability and reduce their carbon footprint. Typically, the solutions we offer 
either improve the customer's existing solution or replace existing solutions. In either case, but 
especially in the latter, the new replacement system typically produces a smaller carbon footprint 
for the customer. 
 
In all our business solutions, we invest in promoting sustainability together with our principals. 
Reducing the customer's carbon footprint and improving recycling through our solutions are at the 
core of the service development of all our business units. We call this part of our operations our 
carbon handprint. Listing of our major carbon handprint solutions follows later in this document. 
 
  



 
3 - Advocacy and awareness 
 
Advocacy and awareness. We have produced a series of articles on both our development projects 
that reduce our carbon footprint and the sustainability solutions and services we offer our 
customers — that is, on the innovations and offerings that make up our carbon handprint. Given 
the realities of our company's size, our view is that investing in our carbon handprint has a clearly 
greater overall impact than the work we do to reduce our own carbon footprint. Both are 
important to us. 
 
Through our awareness activities, we also seek to influence public procurement carried out in 
Finland by participating in national sustainability projects (e.g. the Visiiri project), which aim to 
produce fact-based information on the carbon footprint generated by IT and, in particular, on how 
it can be reduced by raising awareness and through correct and responsible choices and 
procurement. 
 
We aim to influence the criteria for public procurement so that procurement decisions increasingly 
take into account the emissions and materials used in manufacturing the technology being 
procured, as well as the emissions generated during its life cycle, i.e. emissions during use, without 
forgetting the end of the life cycle and recycling. 
 
During 2024 we produced eleven articles in our "sustainability article series", which we published 
across our social media channels as well as on our website. We also carry out case-specific studies 
and surveys to highlight potential areas for development and the ecological benefits arising from 
the use of the solutions we represent in the customer's operating environment. 
 

Ecological influence at the national level 

One concrete example of the company's environmental responsibility is participation in the 
national VISIIRI project. VISIIRI, coordinated by TIEKE, is a collaborative project aimed at 
accelerating the green transition of Finland's ICT sector. The project's priorities are: 

• developing tools for measuring the environmental impact of ICT services 
• promoting responsible procurement practices 
• raising awareness of life-cycle emissions 

By participating in the project, Digital Office Company is helping to develop national standards for 
assessing ICT service emissions and to support responsible technology choices (TIEKE, 2024).- 

 
  



 
 

Carbon footprint 
 
As part of our sustainability strategy, we implement the following practices to reduce our own 
carbon footprint: 
 
 
1.1 Converting company cars to electric vehicles 
 
In 2022, we completely overhauled DOC's car policy by switching company cars to electric vehicles. 
During 2025, our fleet of company benefit cars has been fully converted in line with the new policy. 
Electric vehicles make their own contribution to environmental protection and sustainability. Their 
low emissions during use help combat climate change and improve air quality. According to our 
calculations, total operating costs will also be lower than for equivalent combustion-engine 
vehicles. In the future, once advances in battery technology and vehicle availability allow for longer 
operating ranges, we will also electrify our production vehicles used for service and logistics. 
 
 
1.2 Optimizing office size and location, and enabling hybrid work 
 
During the COVID-19 pandemic, the need for hybrid work increased, motivating us to significantly 
reduce the size of our office space. We have made our offices in Lahti, Espoo and Lappeenranta 
more efficient, which reduces energy consumption and helps save resources. In Hämeenlinna, our 
headcount has grown, so our new office was chosen in a central location close to public transport 
links (next to the train station). DOC employees can work at any of our locations. We have 
developed remote-work tools so that work equipment is in good order both at the office and at 
home. We are flexible according to each employee's life situation and needs. All our offices also 
carry out material/waste recycling to the extent the premises allow. 
 
 
1.3 Optional company bicycle benefit for all staff 
 
The company bicycle benefit is a benefit offered by the employer to staff, whereby the employee 
receives a new bicycle through the employer. When used, a bicycle is an emission-free mode of 
transport that reduces the carbon footprint and the burden on the environment. We have offered 
this bicycle benefit to our employees since 2023. Currently, around 20 percent of our employees 
have taken up a company bicycle. 
 
 
 

  



Carbon handprint 
 
Solutions offered to our customers that enable them to improve their sustainability. 
 
2.1 DOC Retoner and Redrum 
 
Digital Office Company Oy receives numerous returned devices each year as customers' financing 
and service agreements end, and these often still contain a significant amount of toner. Nearly full, 
usable toner cartridges were previously sent straight to recycling. We developed a process that 
significantly reduces the toner waste and resulting environmental burden from returned devices, 
by delivering lightly used toner cartridges safely — without damage during transport — for further 
use to customers under DOC's own service agreements. 
 
We wanted to pay it forward, so for every toner cartridge shipped we donate five euros to the 
Virtavesien hoitoyhdistys r.y. (Virho), a Finnish river conservation association, to support the 
protection of our waterways. Every customer who receives a Retoner product thereby contributes 
to Virho's conservation work for our waterways. 
 
The measures under this program affect the environmental impacts of the company/association 
and its industry itself. We also influence the environmentally positive thinking and actions of a 
wider range of stakeholders, among other things through communication. DOC actively seeks 
methods that reduce the environmental emissions of operations and bring to market solutions 
that enable our customers to improve their own sustainability. 
 
 
2.2 Print management with Xerox devices 
 
We are the largest supplier of Xerox devices and services in Finland. Our principal has set 
environmental, health and safety goals in six key areas, aiming for global impact. The six main 
areas are: 
 

• reducing the carbon footprint of devices 

• sustainable paper sourcing and use 

• protecting forests through recycled paper and environmentally responsible paper 
products 

• minimizing waste volumes 

• chemical management and stakeholders 

• health and safety of products and facilities. 
 
Each new generation of Xerox products is more versatile and energy-efficient than the last, so as 
the device fleet is renewed, customers both save money and reduce their carbon footprint. Xerox 
set its first targets in 2003. For example, between the 2002 baseline and 2016, Xerox reduced its 
CO2 emissions by 320,000 tonnes of CO2 equivalent. 
 
Xerox has developed a unique solution for multifunction devices. Workflow Central is a 
continuously expanding, cloud-based portal that offers single- and multi-step workflow methods 
that reduce the need for paper. Xerox's reporting portal helps companies track their own carbon 



footprint and find ways to reduce it. The portal provides administrators and user organizations 
with important information on CO2 emissions, electricity, water and wood consumption, and 
paper use. 
 
Xerox's solution helps find alternative ways to promote a smaller carbon footprint and 
sustainability. Secure printing and sleep features are used to reduce unnecessary printing and 
energy consumption. With secure printing, jobs are not printed directly from the device without 
authentication. This reduces the use of print materials as well as improving the organization's 
information security. The secure printing solution also enables a reduction in the number of 
devices, which reduces the carbon footprint of printing and scanning. 
 
 
2.3 Carbon-neutral delivery of HP multifunction devices 
 
We are Finland's largest reseller of HP printers and multifunction devices with service agreements. 
HP's sustainability and responsibility theme is divided into three parts: 
 

• climate action 

• human rights 

• digital equity 
 
Climate action focuses on reducing carbon dioxide emissions, the circular economy — i.e. material 
reuse — and forest wellbeing. Human rights emphasizes employee rights and equal treatment 
without discrimination. Digital equity provides opportunities for education, healthcare and 
economic development, including in developing countries. 
 
HP has several innovative projects aimed at reducing carbon footprint. One example is the use of 
ocean-collected plastic material in the manufacture of ink cartridges. Such projects create job 
opportunities while also reducing environmental litter. 
 
HP has the Planet Partners supplies recycling program. For example, you can recycle HP ink and 
toner supplies through this program, so that new products are made from them instead of them 
ending up in the oceans or in landfills. The program has produced significant results, such as more 
than 5.8 billion plastic bottles having been used to manufacture new original HP ink cartridges. You 
can learn more about the program on HP's website. 
 
When a new product is manufactured and delivered, it is not possible to avoid CO2 emissions from 
the manufacturing, transport, use and recycling stages. Manufacturing, logistics and recycling are 
carried out as environmentally friendly as possible, and devices are designed to consume as little 
electricity and natural resources as possible. 
 
To offset the ecological burden of the life cycle, HP offers a Carbon Neutral certificate for its 
products. At the point of purchase, customers are offered a solution whereby all emission-
generating stages are offset. Revenue from the offsetting 
is invested in various projects that restore our environment. HP has numerous such projects 
around the world where ecological offsetting is carried out, for example: 
 



• rainforest protection 

• the grasslands of Colorado in North America 

• creating sustainable, forest-based livelihoods for communities in East Africa 

• planting forests in the British Isles. 
 
These various measures are used to offset the emissions caused by the device being purchased. 
When a customer decides to take part in this, they receive a certificate confirming that the device 
in question (identified by serial number) is carbon neutral. 
 
In 2024, HP launched the Amplify Impact program in Finland. This is a sustainability program aimed 
at HP's partners, designed to help partners operate more responsibly in their own operations. The 
program includes sustainability training as well as various assessments related to the printing 
environment, among other things. This program also offers consulting for carrying out a carbon 
footprint analysis and for implementing diversity and equity measures. Digital Office Company 
takes part in this sustainability program. 
 
 
2.4 Savings in energy consumption and CO2 emissions with Epson inkjet technology 
 
Between 1980 and 2020, global electricity consumption more than tripled. Electricity consumption 
is expected to double again by 2050, driven by increasing electrification and rising living standards. 
 
As a supplier of technology solutions, DOC offers solutions that use as little energy as possible for 
their intended purpose. We represent Epson inkjet printers, whose heat-free technology achieves 
significant savings in energy consumption and CO2 emissions. 
 
If, worldwide, inkjet printers were used instead of laser printers, the annual energy 
savings would be equivalent to the emissions of nearly 300,000 combustion-engine cars. According 
to a study conducted for Epson by IDC in 2022, printing accounts for 10% of office energy 
consumption, which is a significant amount. With inkjet printers, companies can save up to 69% of 
this consumption. Inkjet printers use less energy because they do not need heat to fix the ink. This 
energy saving reduces the environmental impact of printing. 
 
Thanks to their heat-free printing technology, Epson inkjet printers also have fewer wearing parts. 
In laser printers, the imaging drums, transfer belt and fuser unit may require regular replacement. 
Inkjet printers have none of these parts, so there are considerably fewer parts to replace, which 
reduces both downtime and environmental impact. 
 
  



 
2.5 Digital information management as part of sustainability 
 
Ecological sustainability focuses on preserving the environment and the sustainable use of natural 
resources. As technology has developed, we have gained the opportunity to move toward using far 
less paper in office work. The paper manufacturing process has a significant impact on our 
environment. 
Paper manufacturing consumes large amounts of natural resources, such as trees, water and 
energy, and at the same time causes significant emissions to air and water. Reducing these factors 
can help mitigate climate change. In addition to the ecological impacts, 
 
the benefit of digital information management is that all documents and important records can be 
found in one place, which reduces the need to send documents between different points. Energy is 
consumed each time we forward the same document repeatedly. We are often not even aware of 
how much of a carbon footprint the transfer of information, for example by email, generates. Time 
is also saved when documents are digitized and stored in one place. This also creates the 
conditions for improving information security. 
 
 
2.6 Toward a paperless office 
 
We help our customers digitalize, increase automation and reduce paper consumption. With our 
information management solutions (e.g. centrally managed digital data repositories), we offer 
sustainable implementations and applications for customers' continuously and rapidly growing 
flood of information and data management needs. 
 
Non-modernized processes can cause an organization to needlessly use large amounts of paper, 
which increases forest logging and causes other environmental impacts. We help manufacturing 
companies identify unnecessary steps of manual data entry in their production processes. With 
the help of our solution, information is brought digitally to where it is needed. As a result, the 
printing of paper and the extraction of information from paper for other purposes is significantly 
reduced, thereby reducing the environmental impacts associated with paper manufacturing. 
 
Collaboration and information sharing are an essential part of how organizations operate, but 
physical meetings and travel can cause significant emissions. Easy information sharing reduces the 
need for physical meetings and travel. This not only saves time and resources but also reduces 
emissions and environmental impacts. 
 
A metadata-based system enables information to be found and organized quickly. This improves 
work efficiency and reduces the amount of wasted time and resources. 
 
More efficient information management reduces the need for extra printing and copying work, 
which further reduces environmental impacts. 
 
  



 
2.7 Ecological data storage using tape technology 
 
It matters which technology is used to store digital data, in other words, where data should be 
stored in order to minimize carbon emissions. DOC's subsidiary MultiCom Software Oy produces 
long-term storage solutions using the most ecological storage technology available, thereby 
helping Finland move toward its carbon neutrality goal. 
 
We are all aware that data volumes will continue to grow exponentially in the coming years. Along 
with this massive growth in data volume, data retention times are also increasing. In the future, 
how and where all this data is stored will become an even more important issue. So how can we 
influence the CO2 emissions generated by data storage? 
 
Today's options for storage in data centers are: 
 

• traditional disk systems (typically 3.5-inch hard drives) 

• flash storage, and 

• tape technology 
 

In this comparison, it should also be remembered that the cloud, too, is always a service provided 
by some party, from a data center located somewhere in the world, which uses one of the 
aforementioned storage technologies. 
 
Of the options mentioned, tape technology is by far the most ecological and cost-effective. 
 
Although many think of tape technology as old technology, the world's largest data service 
providers are relying on it increasingly, due to its scalability, reliability, cost-effectiveness and 
sustainability. Preserving data integrity and the constantly growing need to protect against cyber 
threats are now boosting the popularity of tape technology. 
 
Tape technology also delivers very high performance in large-scale recovery operations. With tape 
technology, energy is not consumed while data is being retained, but essentially only when data is 
being written or read. With alternative technologies, energy is consumed for the entire storage 
period, even if the data remains static for decades. 
 
Tape technology is unrivalled in terms of its low CO2 emissions. Over a ten-year period, tape 
technology saves 64% in energy consumption and 53% in costs compared to disk-based storage. 
Although tape technology is a more ecological option, it is also cheaper. 
 
At worst, a traditional disk system can produce more than 50 times more CO2 emissions than tape 
technology, depending on how the electricity is produced at the location of the storage system. 
After all, you wouldn't leave a combustion-engine car idling for hours before using it again! 
 
In addition to the technology itself, it also matters for CO2 emissions whether the data center is 
located in Finland or elsewhere. On average, Nordic energy production has very low emissions 
compared to much of the rest of the world, due to the large share of hydro, wind and nuclear 



power in energy production. However, national borders are irrelevant when it comes to global 
warming — the problem is global. 
 
DOC expertly supplies the lowest-emission storage technology available to the Finnish market to 
help reduce its customers' carbon footprint. 
 
 
2.8 Ensuring business continuity in an air-gapped and ecological way 
 
We have developed a backup solution sold as a service, which we call the Remora service. Remora 
offers the market's most advanced "air-gapped" copy of selected data, for example against 
ransomware threats. We implement an "add-on extension" alongside the customer's backup 
equipment, through which we add value to the solution cost-effectively while reducing CO2 
emissions. Organizations often face a situation where data volumes begin to grow and the capacity 
acquired earlier is simply no longer sufficient for new data. The options are: 
 

• either expand the original disk-based solution, or 

• implement the expansion using the most ecological technology on the market, i.e. tape 
technology. 

 
The customer is not required to have their own systems expertise, and in addition to the 
sustainability and cost-effectiveness, they also get, as a bonus, a fully air-gapped copy protected 
against, for example, ransomware threats. 
 
With this solution, we help our customers reduce energy consumption per unit of stored data and, 
consequently, also the CO2 emissions of storage. 
 
 
 

Advocacy and awareness 
 
As part of our sustainability strategy, we raise awareness among the market and our customers 
about sustainability solutions and finding ecological solutions in our fields of operation. 
 
Our awareness activities include: 
 

• In our sales work, we highlight the ecological significance of the solution being offered 
and also offer additional features/technology with which the customer can implement 
or improve their own sustainability strategy 

• We productize services and practices aimed at promoting sustainability, and in addition 
to communicating these through our sales activities, we also communicate them 
through our marketing channels, such as email communications, our website, and social 
media channels 

• We produce seminars/events for our customers in which sustainability and ecology play 
a significant role 

• We take part in national projects aimed at promoting sustainability (e.g. the Visiiri 
project) 



• We produce reports and reviews for our customers that enable the customer to 
monitor and reduce their own consumption 

• We produced a sustainability article series (11 articles) published between 22.3.2024 
and 23.12.2024 

• We collaborate with the river conservation association Virtavesien hoitoyhdistys r.y. 
(Virho) based on a corporate partnership agreement 

 
We also carry out our own independent research based on scientific studies and publications in 
our fields of operation. Below is an example of a study on the question of when, from an ecological 
standpoint, it is worth printing a document and when it is better to read it on screen. We want to 
provide our customers with scientifically grounded information to guide their practices: 
 
 
When to print, and when not to? 
 
Nowadays we may strongly believe that we should move, in offices, 
at school, or simply at home, entirely to a paperless environment. Have you ever 
wondered what this claim is based on, and when there might actually be some truth to it? 
 
DOC supports Finland's goal of becoming carbon neutral by 2035. Our technical expert took up this 
question and calculated when it makes more sense, from an energy-saving perspective, to print a 
document on paper and when to read it on screen. 
 
In our daily lives we use a lot of energy-consuming devices without paying attention to them. You 
brew a cup of coffee every morning, and during the day you probably end up drinking a cup, if not 
two. Manufacturing a single sheet of A4 paper consumes ten liters of water. A cup of coffee 
already requires 140 liters of water! In terms of CO2 emissions, one sheet of A4 paper produces 5 
grams of emissions, while a cup of coffee produces 400 grams of CO2 emissions. In other words, 
making one cup of coffee produces as much CO2 emissions as 80 sheets of A4 paper. 
 
These figures are quite staggering. So how much energy does it take to manufacture a single sheet 
of paper? 
 
The energy required to manufacture different types of paper varies. However, for every type of 
paper — whether newsprint, cardboard or copy paper — both electrical and thermal energy are 
needed for its production. Based on calculations, copy/printing paper consumes the most energy, 
with an average estimate of 8 GJ (gigajoules) of thermal energy and 700 kWh (kilowatt-hours) of 
electrical energy per tonne. We have precise calculations and sources available. 
 
It is estimated that, taking into account the energy efficiency of the various stages, producing a 
single sheet of A4 paper ultimately requires 10.9 watt-hours. The calculation also takes into 
account the energy needed to transport the raw materials and finished paper for a single sheet of 
A4, estimated at 1.2 watt-hours, and printing an A4 sheet on a traditional copier uses 1.08 watt-
hours per page, while inkjet technology uses 0.17 watt-hours per page. Added together, this means 
a traditional copier uses 13.18 watt-hours in total, and inkjet uses 12.27 watt-hours. 
 



Different computers consume very different amounts of electricity, depending on their 
construction, configuration and use. The most power-efficient laptops manage on around 15 watts 
of consumption, while powerful gaming computers may draw 500 watts continuously while a game 
is running. A typical laptop intended for work use consumes around 40 watts, and if a separate 
second monitor is also used, that adds a consumption class of 20 watts. So, if consumption is 60 
watts — roughly equivalent to an incandescent light bulb — then an hour's consumption is of 
course 60 watt-hours. 
 
This study has calculated all electricity production using nuclear power, since in Finland nuclear 
reactors roughly produce a quarter of electricity consumption. If the 60 watts of electricity we use 
is produced with nuclear power, then three times that amount of source energy is consumed, 
meaning 180 watt-hours are consumed per hour. So if 180 watt-hours are used to read for one 
hour, that same amount of energy could instead be used to manufacture and print, roughly, 13 
sheets of A4 paper on a traditional copier, or 14 sheets with inkjet. 
 
Conclusion: If it takes you more than 4 minutes to read one page of a document, it is worth 
printing the document rather than reading it on a computer screen, in order to consume less 
energy. 
 
 

  



Social, ethical and economic responsibility 
 

Governance and ethical conduct 

Governance and regulatory compliance are key parts of the company's operating model. 
Employment contracts include terms relating to data protection and confidentiality, and the 
company's internal guidelines include instructions on ethical conduct. Most of DOC's principals 
have ethical guidelines and obligations as part of their representation agreements, which we 
naturally comply with. 

Although the size of the company does not require it, we have voluntarily introduced a 

whistleblower system through which employees can anonymously report any unethical or 
irresponsible conduct they observe.- 

The global principals represented by DOC, such as IBM, Cohesity, Commvault, Dell, Epson, HP, HPE 
and Xerox, have strict responsibility requirements and programs, which DOC complies with. These 
obligations typically relate to the following matters: 

• prohibition of child labor 
• non-discrimination 
• ethical recruitment 
• anti-bribery practices 

Supervisors and employees in management positions are typically required to complete annual, 
principal-specific training on responsible business practices and legal compliance. 

 

Social responsibility 

DOC is strongly committed to social responsibility through services that support employee 
wellbeing, community engagement and ethical business conduct. The company's operations 
reflect several CSR models (such as Carroll's pyramid, stakeholder theory, and motivation models 
based on Maslow's hierarchy of needs).- 

In addition to monitoring and oversight of its operations, the company has, among other things, 
eliminated practices that could cause the customer's interests to conflict with the pursuit of 
personal gain. 

 

  



Employee wellbeing and development 

DOC supports its employees' wellbeing through a wide range of measures that go beyond 
statutory obligations. Wellbeing is promoted, among other things, through: 

• Comprehensive occupational healthcare services from Mehiläinen 
• annual wellbeing surveys 
• work-ability support services provided by the pension insurer 
• flexible remote-work practices 
• a company bicycle benefit, a lunch benefit and cultural/leisure vouchers 

Employees receive regular training in technical skills as well as ethical business practices. The 
training covers topics such as: 

• anti-bribery 
• equality 
• compliance with local legislation 
• information security practices 

The onboarding program also includes responsibility strategies and ethical guidelines. 

 

Diversity, equity and inclusion (DEI) 

DOC follows inclusive and fair recruitment practices. Recruitment is based solely on the 
requirements of the role. Religion, ethnicity, age or gender do not influence recruitment decisions. 
DOC follows values-based equality, which is a key part of corporate responsibility. Given our staff 
numbers, it is neither justified nor even possible to define quotas or target figures for different 
categories of personnel (gender, religion, age, etc.). 

 

Community engagement 

DOC collaborates to support the protection of waterways and takes part in national sustainability 
programs, such as the Visiiri project. 

The company also provides high-level information protection services for organizations whose 
operations relate to national security. 

Employees take part in generating development ideas. 

 

  



Ethical practices and transparency 

DOC ensures ethical conduct through the GDPR requirements, confidentiality obligations, non-
disclosure terms and business ethics guidelines contained in employment contracts.- 

The company has eliminated personal sales bonuses to ensure that the customer's interest always 
takes precedence over personal gain. 

 

Ethical economic responsibility — Ethical business principles 

DOC acts both as a service provider and as a representative of competing global device and 

software manufacturers, which can, in theory, create conflicts of interest. For this reason, 
employees' conduct is guided by clear ethical principles, in which the customer's needs guide the 
choice of solution offered.- 

The company also seeks to maximize the benefit of customers' prior investments by extending the 
service life of solutions whenever this makes sense ecologically, in terms of service value, and in 
terms of cost. 

 

Oversight of ethical practices 

DOC's flat organizational structure increases transparency. All employees are trained in the 
company's ethical guidelines starting from onboarding. 

No formal monitoring systems are used — any deviations are handled on a case-by-case basis by 
the company's management team. 

A trust-based operating model supports an open culture but requires continuous vigilance. 
Customer and staff complaints, as well as service deviations, are a standing agenda item in the 
company's management team meetings. 

 

Reporting practices, tools and carbon footprint measurement 

To enable us to monitor the development of our own responsibility performance and carbon 
footprint, in 2026 we commissioned Suomen Ympäristöopisto Sykli Oy to calculate our carbon 
footprint in accordance with current widely used practices. The report states how our own carbon 
footprint can be monitored and reduced. 

 

Calculation of Digital Office Company Oy's carbon footprint 



 
 

Emissions calculation according to the Greenhouse Gas Protocol (GHG Protocol) 
 
The carbon footprint calculation is based on the GHG Protocol Corporate Standard, which is used 
to map an organization's annual greenhouse gas emissions. Based on the calculation results, the 
largest sources of emissions can be identified, which provides a basis for setting targets and 
planning an emissions-reduction pathway. 
 
Greenhouse gas emissions are divided into three emission categories, known as "scopes". These 
are: 
 
scope 1 - the company's direct emissions 
scope 2 - indirect emissions from purchased energy 
scope 3 - other indirect emissions in the value chain 
 
Scope 1 and scope 2 emissions are always included in the calculation. Although, 
under the GHG Protocol Corporate Standard, reporting indirect scope 3 emissions is voluntary, it is 
becoming standard practice to include material scope 3 emissions in the calculation, as is also 
required by the Corporate Sustainability Reporting Directive (CSRD). 
 
 

 
www.ghgprotocol.org (Corporate Standard, Scope 3 Standard)  



 
Scope and considerations of the carbon footprint calculation 
 
The emissions calculation was carried out using data from 2024. Operational control has been 
chosen as the consolidation approach (GHG emissions from operations under the company's 
operational control). The carbon footprint calculation includes scope 1 direct emissions from fuel 
consumption and scope 2 indirect emissions from purchased energy. 
Of the scope 3 categories, the calculation includes the categories assessed as most significant and 
for which it has been possible to gather baseline data for the calculation: 
 
• category 1. Purchased goods and services 
• category 3. Fuel- and energy-related activities not included in scope 1 or 2 
• category 4. Upstream transportation and distribution 
• category 5. Waste generated in operations 
• category 6. Business travel 
• category 7. Employee commuting 
• category 11. Use of sold products 
• category 12. End-of-life treatment of sold products 
 
The carbon footprint can be reported as an absolute figure and as emission intensity, i.e. 
emissions divided by revenue. As an emission intensity metric, a company can also choose any 
metric suited to its own operations. More examples of emission intensity are given later, in a 
dedicated section on this topic. 
 



 
Table 1. The company’s emission sources and related assumptions. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



Results of the carbon footprint calculation by emission category 

 

 
Figure 1. Percentage shares of emission categories in total emissions. 
 
 
 

 
Table 2. Calculation results by emission scope and category 

Emission scope and category Description GHG emissions tCO2e

Scope 3: 1. Purchased goods and services

Printer purchases

455,14

Scope 1: Direct emissions

Emissions from fuel use

31,38

Scope 2: Purchased energy 

Emissions from purchased 

energy 26,54

Scope 3: 6. Business travel

Travel undertaken on behalf 

of the employer

18,02

Scope 3: 3. Fuel production and transmission losses

Fuel production and 

transmission losses 9,01

Scope 3: 7. Employee commuting

Employee travel between 

home and workplace 7,14

Scope 3: 11. Use of sold products

Emissions from energy 

production during the use of 4,76

Scope 3: 4. Upstream transportation

Emissions from 

transportation paid for by 0,55

Scope 3: 12. End-of-life treatment of sold products

Waste management of sold 

printers 0,44

Scope 3: 5. Waste generated in operations Emissions from waste 0,30



 
Figure 2. Digital Office Company Oy’s carbon footprint by emission category 

 
 
Proposed measures for reducing the carbon footprint 
 
With regard to scope 1 emissions, DOC's carbon footprint largely results from the use of diesel and 
petrol. This is also reflected on the scope 3 side as life-cycle emissions from fuel production.life-
cycle emissions. As a longer-term solution, further electrification of DOC's vehicle fleet is 
recommended to reduce the carbon footprint. In the short 
term, the carbon footprint can be influenced by using biofuels and, on the other hand, by avoiding 
unnecessary trips. 
 
DOC's company vehicles (sales & specialists) are all fully electric, in line with the car policy adopted 
in 2022. It is not yet possible (for production and cost reasons) to switch the delivery vans used for 
equipment deliveries to fully electric vehicles. Once the transport capacity of electric vehicles and 
the range of a full battery charge reach the criteria we require for efficient transport operations, 
we will switch to fully electric vehicles in this area too. For field service technicians' cars, which still 
run on combustion engines, we are exploring the possibility of switching to fully electric vehicles 
as leasing agreements expire. 
 
With regard to scope 2, a large share of emissions arises, under market-based calculation, from 
general electricity. Calculated emissions can be reduced to zero by purchasing fossil-free 
electricity, but a more significant approach is seen as increasing renewable energy production 
capacity. DOC does not own real estate, and lease agreements for its premises include the 
electricity consumption and heating of the premises. In the current situation, we are not able to 
choose the method of energy production. 



 
With regard to scope 3, the most significant source of emissions is the greenhouse gas emissions 
generated by the manufacturing of the printers sold. DOC has limited ability to directly influence 
these, other than by choosing to sell devices whose manufacturing has a lower carbon footprint 
than comparable devices. This is already being done through choices of principals and technology. 
Examples of this include our representation of Epson printing services and our investment in tape 
technology for backup services, which has significantly lower emissions than comparable 
technologies. However, this can be difficult to verify. DOC can indirectly influence the emissions 
arising from the use of products sold by choosing to sell energy-efficient devices and offering 
manufacturers' emission offsets as part of solution sales. The carbon footprint of business travel 
can be influenced by revising the travel policy to favor lower-emission modes of transport. 
 
 
Emission intensity, emission reduction targets and emission reduction pathway 
 
Emission trends are monitored by selecting a base year against which the results of future years' 
calculations are compared. Monitoring trends therefore requires that the calculation is carried out 
using the same scope and principles from year to year. When it comes to emission trends, it is 
generally justified to monitor at least the absolute value of total emissions, but an intensity-based 
review is often also appropriate. 
 
For example, as a company grows, total emissions may increase even though relative emissions 
have been successfully reduced. Emission intensity metrics, in which total emissions are related to 
some business metric, can be used to monitor progress. Intensity metrics may differ between 
business areas and could, for example, be as follows: 
 

• In the printing services business, emissions can be related to the number of devices 
delivered to customers and covered by services. 

• In the information management business unit, the ratio can be based on the unit's billing 
volume 

• In the data backup and storage business unit, on the amount of storage capacity delivered 
(in terabytes). 

 
Larger companies typically follow the SBTi (Science-Based Targets initiative) framework when 
setting targets, the purpose of which is to ensure that a company's emission reduction targets and 
measures are credible and aligned with the emission reduction goals of the Paris Agreement. 
Companies operating in the SME sector are, however, not generally expected to demonstrate the 
same level of rigor; it is often sufficient for a company to have set some form of emission 
reduction target and to track its progress toward that target. An emission reduction target should 
preferably be realistic, meaning one that the company believes it can achieve through the 
measures it has chosen. Alternatively, a company can commit to offsetting any remaining 
emissions in or before the target year. An emission reduction target may also cover only part of a 
company's operations where this is justified. For example, in the transport sector, limiting targets 
to scope 1 and 2 emissions could be justified, since scope 1 typically accounts for a large share of 
the sector's total emissions. From a credibility standpoint, it is essential that companies focus, 
when setting targets, on the emission sources that are central from the perspective of their 
industry. Once a company has set itself an emission reduction target, it is worth describing the 



emission reduction pathway leading to that target, including intermediate milestones. It is good 
practice to record, as precisely as possible, the measures leading to emission reductions, at least 
for the coming year. The figure below is an example of an emission reduction pathway. 
 

 
Figure 3. Example of an emission reduction roadmap. 
 

 
Table examples and DOC's reality in 2026: 
 
Switching electricity to renewable sources – Electricity contracts are part of the property lease agreements, so there 
is no direct means of influence 
 
Reducing waste generation – Waste generation is mainly related to our principals' equipment delivery processes, 
which we have no ability to influence. DOC's Retoner innovation and productization has significantly reduced the 
toner waste generated in connection with returned devices. Refurbishing and redeploying multifunction devices 
that are in good condition also significantly reduces equipment waste. 
 
Favoring public transport – When traveling between offices, using the train or carpooling is recommended when 
several people are traveling from the same direction to meetings at the offices. Measure: guidance to be added to 
the 2026 travel policy 
 
Favoring plant-based food – no company-level measures currently planned. 
 
Switching heating to renewable sources – we operate in leased premises where heating is not under DOC's control. 
 
Remote work options – Already supported in those roles where remote work is possible. 
 
Replacing flights with train travel – Domestic flights are very rare. The train is used when it makes sense. 
 
Improving energy efficiency – In summer we favor to use swimsuits to reduce the need for cooling, and for winter 
use, staff were provided DOC hoodies in 2024 so that office temperatures can be lowered in winter. This item is a 
test of whether this document is actually being read at all. Frankly, the possibilities for enhancements in this area 
are minor. 



 
Carbon-neutral transport – This will become a target as soon as delivery vans with a reasonable price, sufficient 
transport capacity and sufficient range become available. 
 
Electric bicycle benefit – Available to staff since 2024. 
 
Purchase of electric vehicles – Our company car policy was updated in 2023 so that only fully electric vehicles are 
permitted as company cars. During 2025, all vehicles (except production vehicles) have been converted to fully 
electric. During 2027, we aim to/are considering converting service engineers vehicles to fully electric. 
 
New low-emission production technology – Since DOC's own production is limited to providing services (we do not 
manufacture devices), no clear emission reductions are foreseeable here. Reducing emissions through modern 
technology is achieved through our carbon handprint, which has been described in detail earlier in this document. 

 
 
Use of voluntary emission offsets 
 
Emission offsetting refers to canceling out the climate impact associated with a given amount of 
emissions, by reducing an equivalent amount of one's own greenhouse gas emissions or by 
capturing carbon dioxide from the atmosphere elsewhere. The most popular voluntary emission 
offset projects have been forestry projects, renewable energy projects, waste treatment projects, 
and projects that improve household energy efficiency. The minimum criteria for voluntary 
offsetting have become established through the development work of industry actors. 
 
Additionality: A mitigation measure is additional if it would not occur under normal circumstances 
without the revenue generated from the sale of climate units. A measure that is mandatory under 
legislation also does not meet the additionality requirement. 
 
Robust calculation method: The emission reduction or change in carbon stock is calculated using 
standardized or generally accepted and verified methods. 
 
Monitoring and reporting: The producer must report comprehensively on their activities and 
provide information such as the volume of mitigation results produced, the mitigation measures 
implemented, and the parameters used in the calculation. 
 
 
Authenticity, independent verification and certification: A mitigation result is genuine when the 
removal of carbon from the atmosphere through the mitigation measures has already taken place. 
The realization of the mitigation result is verified by a competent, impartial third party. 
 
Permanence: Results should be as long-lasting as possible. Ideally, permanence of over one 
hundred years is targeted. 
 
Avoiding double counting: A mitigation result should be sold or used only once, avoiding situations 
where the value or benefit achieved is counted more than once. 
 
If you decide to buy carbon credits: The use of offsets is often necessary when pursuing carbon 
neutrality or net zero. However, it is not without problems, as consumers view emission offsetting 
critically and may see it as greenwashing. 



 
If you do decide to use offsetting, choose a provider that operates according to the minimum 
criteria listed. In your own reporting, clearly highlight the emission reduction measures taken and 
planned, and make clear that offsetting is used only as a last resort. 
 
Remember that emission removals, offsets and avoided emissions are reported separately. They 
may not be deducted from the company's carbon footprint. 
 
DOC does not carry out emission offsetting itself, but offers its customers principals' offsetting 
options in connection with the sale of certain solutions. Instead, through its Retoner product line, 
DOC supports the protection of Finland's waterways with a voluntary contribution per Retoner 
supply item delivered. 
 
 
Uncertainties related to the calculation 
 
As a general rule, the calculation of a company's direct (scope 1) and purchased-energy-related 
indirect (scope 2) emissions rests on a reliable basis. First-hand data is often used as the baseline 
information (e.g. the amount and type of fuel used by the company, or the amount of electricity 
consumed by a facility), and the emission factors are reliable (e.g. an emission factor reported by 
the energy company or based on the actual emissions of a liter of fuel). 
 
By contrast, the calculation of value chain (scope 3) emissions is often on a less certain footing, 
due to uncertainties related to both the baseline data and the emission factors. For scope 3 
calculations, the most reliable emission factors are generally considered to be those obtained 
directly from the original source, i.e. for example from a supplier (who has calculated the carbon 
footprint for their product) or from a logistics company (which knows precisely the fuel consumed 
and its emissions in relation to deliveries). 
 
Emission factors based on averages (e.g. emission databases and scientific articles) and on physical 
quantities (e.g. kgCO2/kg of product or kgCO2/l of product) are likely less reliable than those 
obtained directly from suppliers/manufacturers. 
 
The most uncertain, but sometimes also the only, option for calculating emissions in a given 
emission category is so-called cost-based emission factors. These indicate the average emission 
impact of a particular product group. However, cost-based emission factors can be used to 
estimate the order of magnitude of emissions caused by a company's emission categories. 
 
 
Emission factors used and calculation-method sources 
 
Statistics Finland (Tilastokeskus), Fingrid, Defra, Traficom. 


